Tasks/Actions

Bloom Media’s Email Marketing Process

Refine Creative

A

Initial Creative

Design

Cleansing of data

Data Segmentation
Demographics/

Sectors/
Geographics

Send Test
Campaigns

Analyse Reports

Formulate tweaks
to aid mini
conversions

Content Relevance
Subject lines

Open rates

Click through rates

Enquiry/Goal

Align content/tone
of voice/creative to
data segment

Plan strategic
campaign
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CRM/DB Continual cleansing

Further Testing and
refinement

Alignment of campaigns with other offline
marketing
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Timeline
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